
The foundational framework behind every successful product

launch, broken into five clear, manageable phases. Whether

you’re launching a course, a service, or a digital product, this

roadmap shows you exactly what to do, when to do it, and why it
matters. No more second-guessing or skipping steps. You’ll get a

complete, start-to-finish view of your launch strategy, from

validating your idea, to building buzz, to maximizing sales, and

keeping momentum after your cart closes. If you’re

overwhelmed or unsure where to begin, this is the clarity you’ve

been looking for.
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Nurture buyers, review data,
and set up for the next phase

(evergreen or relaunch).

Gets the funnel, copy, email
sequences, bonuses, and

automations ready.

Clarifies the idea, audience,
and positioning. Ends with a

clear offer outline and
launch plan.

The high-energy sales period
with live emails, social media,

engagement, and performance
tracking.

Focuses on warming up the list
and creating anticipation. Builds

the opt- in infrastructure and
content calendar.
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 PHASE 1: VALIDATE & PREPARE 

 PHASE 5: POST-LAUNCH WRAP-UP

 PHASE 3: CREATE LAUNCH ASSETS 

 PHASE 4: LAUNCH WEEK 

 PHASE 2: BUILD YOUR AUDIENCE 
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